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EXECUTIVE 
SUMMARY
IMPRESS is currently undertaking a comprehensive review of its 
Standards Code and Guidance, led by its Code Committee.

The f irst stage of the 2020-22 Code review involved a call for evidence, open 
between 23 November 2020 and 26 February 2021. Through this process we 
invited submissions and evidence on a specif ic range of issues to help us draft 
a revised IMPRESS Standards Code that continues to be relevant and f it for 
purpose in the changing world we live in. This report summarises the main 
recommendations offered by submitters during this f irst stage of the review.

The IMPRESS Standards Code provides the rules by which we regulate the news 
gathering activities and published material of regulated publications. We f irst 
launched these rules in 2017 after extensive research and consultation. To review 
and update the Code, the ongoing Code review seeks input from readers, civil 
society organisations, journalists, publishers and academics, among others. 
Engagement with these audiences is a central part of this process.

The recommendations set out in this report will inform future stages of the 
Code Review process, including research, workshops and further consultation.
Public consultation on a new version of the IMPRESS Standards Code will take 
place in 2022.

EVIDENCE AND SUBMISSIONS

This report provides a summary of the recommendations for changes to the 
IMPRESS Standards Code and guidance that we received from all stakeholders 
during the call for evidence stage. We sought evidence on 7 key issues: 
accuracy, children, discrimination, fairness, journalism online, public health and 
safety.

Please note the summary and the recommendations do not reflect the views 
of the IMPRESS Executive, Board or Code Committee – rather they reflect the 
views of those that submitted responses to the Call for Evidence. IMPRESS will 
continue to engage widely with the public to seek views that are representative 
of the general population and its diverse communities. 

CONTACT IMPRESS 

For more information about the IMPRESS Code Review 2020-22 and how you 
can participate as an organisation, publisher or member of the public, please 
visit www.impress.press/standards or email codereview@impressreg.org.uk 

http://www.impress.press/standards
mailto:codereview%40impressreg.org.uk?subject=
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JOURNALISM 
ONLINE

We asked the public whether the Code reflects the realities of 
news gathering and publication online, with particular focus on 
Artificial Intelligence (AI), data and open-source journalism; the 
use of social media accounts, groups and pages; and, whether the 
Code is applicable to different kinds of news providers, including 
non-professional and citizen journalists.

SUMMARY OF POSITIONS 
AND EVIDENCE PROVIDED

The proliferation of online 
sources outside the mainstream 
media presents opportunities 
for inaccurate and potentially 
damaging information to f ind its 
way to the public. Priority should 
be given to signaling/signposting 
reliable information to the public 
(Academy of Medical Sciences).

There is an overreliance on online 
sources which are respected but 
not verif ied in news stories and 
this leads to inaccuracy (Sikh Press 
Association).

Multimedia should be challenged 
more frequently in online 
journalism, as the usage of deep 
fakes and the prevalence of image-

based abuse continue to grow 
(Zero Tolerance).

Publishers should hyperlink to 
court judgments when reporting 
on criminal justice matters (The 
Transparency Project).

The enduring legacy of stories 
published online can cause harm, 
and journalists should give due 
regard to this when writing stories, 
particularly about vulnerable 
people, such as domestic violence 
victims (Level Up).

The Code does not adequately 
address publishers’ responsibility 
towards user generated content 
or moderation practices. Reader 
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comments can contribute to the 
spread of misinformation and/or 
hate speech (Sum of Us). There 
is bias and a general lack of 
consistency and transparency in 
comment moderation practices, 
which can have a damaging 
impact on reader trust (Sum of 
Us). Comments under articles 
about violence against women 
should be turned off or stringently 
moderated (Zero Tolerance).

Many UK journalists are becoming 
increasingly active participants in 
the ongoing ‘gladiatorial contest’ 
online and should be aware of 
how this could compromise their 
neutrality, particularly if they 
become part of the story (Trans 
Media Watch).

The existing Code goes no further 
than the existing minimum 
applicable law with respect to 
transparency. The standards for 
publishers should be at least 
as high as those that apply to 
social media influencers; further, 
there is a case to be made for the 
ownership or economic interests of 
the publication or parent company 
to be disclosed (Jonathan Hardy).

Press standards should be 
machine readable to better align 
benchmarking with e-commerce 
tools and would help publishers 
generate value from content 
(Richard Copland).

The media continue to play a 
role in exacerbating societal 
divisions and reproducing harmful 
narratives, particularly online. This 
results in lower public trust in the 
media and more societal division 

(More in Common).
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ACCURACY

We asked whether the Code embodies best practice around 
signalling news content, the use and placement of corrections, 
and clarifications (for example, practices around labelling, 
positioning and transparency), the conflation of fact and opinion 
and the use of click-bait headlines. We also asked whether the 
Code embodies best practice for testing veracity, verifiability and 
robust news gathering, particularly online.

SUMMARY OF POSITIONS 
AND EVIDENCE PROVIDED

The Code should more accurately 
reflect the data protection rights of 
individuals and the requirements 
of accuracy under data protection 
law (ICO).

There should be a strengthening 
of requirements around what 
“all reasonable steps to ensure 
accuracy” means, particularly on 
the veracity of sources (Centre 
for Media Monitoring; Sikh Press 
Association).

Inaccuracies can be perpetuated 
where they are reported in the 
statements of others, and not 
addressed by the publisher, 
particularly discriminatory ones. 
In addition to this, the blurring 

between opinion and news 
items means that sensationalist 
takes are presented as empirical 
evidence (Gendered Intelligence).

The Code should specif ically 
address the inaccurate use of 
headlines and stock images 
(Church Action on Poverty).

Corrections online need to account 
for the reach and impact of the 
original story or inaccuracy; the 
due prominence requirement is 
not suff icient to address this (The 
Transparency Project; Centre for 
Media Monitoring). What amounts 
to a “signif icant inaccuracy” is too 
open to interpretation (Centre for 
Media Monitoring).
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The Code or Guidance should 
set out def initions of dis- and 
misinformation and address 
those concepts specif ically, as this 
content is instrumental in causing 
harm to society (Antisemitism 
Policy Trust).

The Code should specif ically 
refer to freelancers and require 
publishers to ensure freelancers 
follow the Code when producing 
content for publication 
(Committee for Standards in 
Public Life).

The Code and Guidance do not 
refer to statistical reporting, nor do 
they address how to appropriately 
contextualise medical or scientif ic 
reporting, particularly when 
new information or balanced 
information comes to light 
(Academy of Medical Sciences).

Several submitters were concerned 
about accurate language when it 

came to reporting on issues such 
as sex and gender and matters 
of press freedom (Joan Grant; 
Fair Play for Women; Christopher 
Whitmey).

There are certain steps that should 
be followed to ensure accuracy of 
reporting on domestic violence 
and violence against women, 
to ensure further harm is not 
perpetuated against survivors, 
families, and communities (Centre 
for Women’s Justice; Level Up).
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DISCRIMINATION

We asked whether clause 4 of the Code is fit for purpose, and 
adequately reflects how discrimination is experienced by those 
with protected characteristics, particularly in an online context.

Specifically, we asked whether the discrimination standard 
adequately addresses the degree, manner, and extent to which 
journalism practices impact on discrimination in society and 
whether they sufficiently reflect the relationship between 
Discrimination and other sections of the Code such as Accuracy, 
Privacy, and Harassment.

SUMMARY OF POSITIONS 
AND EVIDENCE PROVIDED

Discriminatory reporting can have 
negative impacts on groups and 
individuals within those groups. 
The thresholds to complain about 
discrimination are too high and 
the tests within the clause limit 
the ability of groups to make 
complaints. (Hacked Off; Centre for 
Media Monitoring).

Opinion and comment pieces 
can act as vehicles to propagate 
inaccurate, misleading, and 
discriminatory views while 
hiding behind the cloak of 
opinion, humour, and satire 
(Centre for Media Monitoring). A 

public interest defence could be 
introduced to deal with analytical 
coverage (Hacked Off). 

IMPRESS should adopt the IHRA 
non-legally binding working 
def inition of antisemitism 
(Antisemitism Policy Trust). The 
f irst and second part of the Code 
should also apply to groups, 
organisations and institutions with 
a protected category identity e.g., 
mosques, Islamic charities, schools, 
etc. (Centre for Media Monitoring).

The Code should more clearly state 
what characteristics are covered, 

>

>

>

>



10     IMPRESS CALL FOR EVIDENCE REPORT /  DISCRIMINATION

>

>

>

>

>

>

>

such as which groups are likely to 
be vulnerable to discrimination 
(Church Action on Poverty).  The 
existing guidance on religious 
discrimination needs to be 
addressed: Religion is very diff icult 
to separate from its adherents, 
whatever that religion may be. To 
ridicule a religious practice is, in 
fact, to ridicule those people who 
perform that practice in their daily 
lives (Centre for Media Monitoring). 

The Code should also address 
those who are discriminated 
against as a result of being 
mistaken for belonging to a 
particular group (Peter Hopkins; 
Sikh Press Association). There 
should be a wider def inition of 
what amounts to “prejudicial or 
pejorative reference to a person 
that makes that person vulnerable 
to discrimination” to account 
for superfluous information and 
exclusory framings (Trans Media 
Watch).

The Code should address 
discriminatory images and 
headlines (Church Action on 
Poverty; Peter Hopkins; Media 
Diversity Institute). 

The Code should address 
how individual journalists use 
their platforms to engage in 
discrimination (Anonymous).

The Code should address the 
cumulative effect of discriminatory 
reporting (Anonymous).

The Code could better address the 
realities of sexist reporting and 
discrimination based on matters 
of sex and gender (Trans Media 

Watch; Gendered Intelligence; 
Zero Tolerance).

The Code should address how 
negative framing of issues is used 
to perpetuate discrimination in the 
media (Migrant Voice).

The Code needs to address any 
potential conflicts that arise from 
opposing groups that are equally 
protected under the Code (Fair 
Play to Women).
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HARASSMENT

We asked whether the Code reflects how journalists gather 
information, how they approach individuals or organisations for 
stories and comment, and how they engage with audiences and 
readers to address threats, abuse, and intimidation when it is 
experienced by employees and contributors.

We also asked whether the Code takes sufficient account of the 
speed, delivery, and the emotional tone of journalism online, and 
how that tone exacerbates online harassment, hate speech and 
any subsequent harm.

SUMMARY OF POSITIONS 
AND EVIDENCE PROVIDED

The Code could better address 
intimidation where it delegitimises 
or deters someone’s engagement 
in public life. Intimidation 
includes “words and/ or behaviour 
intended or likely to block or 
deter participation, which could 
reasonably lead to an individual 
wanting to withdraw from public 
life.” (Committee for Standards in 
Public Life).

The Harassment clause needs 
to reflect the realities of online 
harassment, particularly how 
publishers can call on their 
followers to target individuals, 

including through repetitive 
or disproportionate negative 
publication about an individual or 
group (Anonymous).

There is an absence of standards 
on social media use, such as the 
use of fake social media accounts, 
and how journalists access private 
groups and identify themselves 
(Anonymous).

Negative reporting has a 
relationship to discrimination and 
can lead to individuals from a 
protected group being harassed by 
the public (Sikh Press Association).

>
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> Naming victims of violence can 
lead to re-victimisation and 
impact on their safety and well-
being; press intrusion for victims 
and their families can exacerbate 
trauma (Zero Tolerance).
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FAIRNESS

We asked whether the Code sufficiently addresses standards of 
fairness within newsgathering practice, such as dealing fairly with 
those reported on and avoiding misrepresentation with respect to 
comment.

SUMMARY OF POSITIONS 
AND EVIDENCE PROVIDED

News publishers must process 
people’s information fairly; it is 
likely to be unfair if it is processed 
in ways people would not 
reasonably expect or would have 
an adverse effect on them (ICO).

The Code should require more 
from journalists, to think critically 
about the sources they use to 
offer ‘balance’ and how they 
decide to ‘f rame’ debate (Sikh 
Press Association). Quotes and 
information from bad faith sources 
should not be used as evidence 
to pre-existing biases (Gendered 
Intelligence). The Code should 
address and distinguish between 
expert commentary on an issue, 
and sources used only to provide 
contrarian views. 
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CHILDREN

We asked whether the Code is aligned with best practice with 
respect to informed consent and information gathering on 
matters affecting children.

SUMMARY OF POSITIONS 
AND EVIDENCE PROVIDED

Care needs to be taken by 
journalists when processing 
children’s data and reporting on 
them, because children are less 
aware of the risks to themselves. 
Consent to process needs to be 
obtained from whoever holds 
parental responsibility over 
children under the age of 13 (ICO).

The Code must make clear 
whether the child and the 
responsible adult’s consent is 
necessary; or whether the adult’s 
consent alone is regarded as 

suff icient (Sonia Livingstone).

Children should be consulted 
when reviewing the Code (Sonia 
Livingstone).

Blurring children’s faces is not 
enough to reduce the risk of 
identif ication in reporting, 
particularly if other identifying 
information such as where they 
go to school is included; the 
Code should address meaningful 
anonymity of children (Sikh Press 
Association).

>
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PUBLIC
SAFETY

We asked whether the Code adequately addresses matters 
that impact on public and community safety, such as terrorism, 
domestic violence, and public health.

SUMMARY OF POSITIONS 
AND EVIDENCE PROVIDED

Media literacy levels amongst the 
public are low; there is low trust 
in institutions, while at the same 
time growing concerns over the 
spread of misleading information 
about Covid-19 and public health. 
The Code and scheme should 
address the speed by which false 
information can travel and the 
harm that causes (Shout Out 
UK). There should be a fast-track 
procedure to reduce real world 
harm that poor reporting can have 
(Anon). 

The Code should allow for 
those who are visibly part of 
a community to be able to 
complain even if they are not a 
directly affected party, because 
of the impact poor reporting can 
have on those who are visibly 
part of a community (Sikh Press 
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Association). Complaints about 
public safety should be able to be 
made on behalf of anyone within 
a community impacted by news 
reporting (Sikh Press Association).

There are areas where the 
Code could be strengthened 
when reporting on domestic 
violence and violence against 
women, particularly on the use 
of headlines and stock images, 
and there should be a general 
duty not to perpetuate myths 
about violence (Raise your 
voice); there are various existing 
guidelines that IMPRESS could 
incorporate (The Transparency 
Project). All reporting featuring 
violence against women should 
include information about at least 
one appropriate helpline (Zero 
Tolerance).

The Code should address terrorism 
reporting and graphic violence 
and should include a clause 
that states the following: when 
reporting on violent incidents 
the press should take care to 
avoid coverage that glamorises 
the perpetrator, their actions and 
motives. The press should not 
publish identif iable photographs 
of the surviving victims of attacks 
without f irst obtaining their 
consent. The press should not 
publish terrorist publicity material, 
including video recordings of 
terrorist acts and written terrorist 
propaganda (Hacked Off).

There are improvements that 
could be made to the Suicide 
clause which is a matter of public 
health and safety (Samaritans UK).

>

>

>



17APPENDIX / IMPRESS CALL FOR EVIDENCE REPORT      

APPENDIX

Organisations and individuals who submitted information to our 
call for evidence:

Academy of Medical Sciences 
Anonymous 1
Anonymous 2
Antisemitism Policy Trust 
Centre for Media Monitoring 
Centre for Women’s Justice 
Christopher Whitmey
Church Action on Poverty 
Committee for Standards in Public Life
Fair Play for Women 
Gendered Intelligence 
Geoffrey Hartwell
Hacked Off 
ICO
Joan Grant 
John Steel
Jonathan Hardy 
Julian Petley 
Level Up
Media Diversity Institute 
MediaWise
Migrant Voice
More In Common

Peter Hopkins
Professor Sonia Livingstone 
Raise Your Voice
Richard Copland 
Samaritans
Shout Out UK
Sikh Press Association Stonewall
SumofUs
Trans Media Watch 
Transparency Project 
Zero Tolerance

Please note the summary and the recommendations do not reflect the views of the IMPRESS 
Executive, Board or Code Committee – rather they reflect the views of those that submitted 
responses to the Call for Evidence. IMPRESS will continue to engage widely with the public to 
seek views that are representative of the general population and its diverse communities. 
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